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FRENCH DAILIES: HELP WANTED
To counter freebies, old-line papers
are linking up with Big Business
EVER SINCE SERGE JULY, A FORMER  Maoist student leader, founded Liberation in 1973, the left-wing Paris tabloid has    prided itself on lambasting France's Establishment. But that was then.

   The change became evident on Jan. 20, when the paper's 370 employees did the most politically incorrect thing imaginable: They sold a 37% stake to Edouard de Rothschild for $26 million, giving the scion of the banking dynasty effective control of the paper. Why would they do that? Libé has been losing money for years, including some $5 million in 2004.

  Like newspapers worldwide, French dailies have been hit hard by an advertising downturn. Ad revenues at French national dailies fell almost 40% between 2000 and 2003, according to Paris media consulting group BIPE. Elsewhere in Europe, media groups such as Spain's Grupo Prisa and Italy's Gruppo Editoriale L'Espresso have kept their newspapers profitable by slashing costs while luring new readers with color printing, glossy supplements, and DVD giveaways.

But France's three leading dailies— Le

Monde, Le Figaro, and Libération —have

done little to curb costs and have been too strapped for cash to invest in circulation-boosting schemes.

  France's leading dailies must now also contend with freebies. 20 Minutes, a free tabloid published by Norway's Schibsted, and its rival Metro, put out by Sweden's Metro International, now boast higher daily circulation numbers than those of the traditional papers.
Vocabulary:

To lambast = to criticize

Scion= descendant

Contend = fight

Scouting for = looking for

370 mots

  To survive, old-line papers are scouting for deep pockets. Libé found its savior in Rothschild. The conservative Le Figaro, hurt by a 3% drop in sales, was acquired last summer by defense tycoon Serge Dassault for an estimated $1.6 billion.
The question now is whether the new owners can ever make money. At Le Figaro, Dassault is plowing an undisclosed sum into a new printing plant in Southern France to reduce the cost of distributing Le Figaro in that region. A snazzy new look for the paper is in the works. To pump up circulation, Libé may cut its newsstand price to $1.30, from about $1.55. Hard-nosed capitalism, it seems, is the best hope to save France's dailies. 

-By Raphael Kahane in Paris

A New Order
As ads dwindle, giveaways are trouncing the Old Guard
	NEWSPAPERS
	CIRCULATION
	CHANGE SINCE 2002

	20 Minutes
	423,374
	+15%

	Metro
	387,136
	+5%

	Le Monde
	380,812
	-6%

	Le Figaro
	347,174
	-3%

	Libération
	156,247
	-5%
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